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Course Form – Revision

	For help filling out the form press F1 or look at the bottom of the screen.  For additional instructions, see Course Form Instructions.

	Type of Action
	 Revision – Major revision of an existing course. 

	If no changes occur, put “No Change.”

	1.    Catalog Prefix and Number:  

	       Present:  IMD 280

	      If no changes occur, put “No Change.”

	       Proposed:  No Change

	2.    Course Title:
	

	       Present:  Applied Graphic Design

	       Proposed:  Portfolio Practicum:  Graphic Design

	3.    
	 Justification for requested action (Provide a justification/rationale for each change or group of similar changes.):

Change of course title:
We would like to update the course title for IMD 280 to better reflect the fact that it is the capstone course for the graphic design option of the Information Management & Design program.  The class is designed to help students create a professional portfolio for potential employers and the title needs to reflect that.

Change of course description:  We are updating the course description for IMD 280.  The course has not been updated for a few years and technology in this field changes rapidly.  We would like the course to reflect these changes and be as up-to-date as possible.  The changes mainly consist of rewording objectives so that they can be more easily accessed by instructors.  The focus will be more on the creation of a comprehensive graphic design portfolio.  
Change of course competencies:  The competencies have been changed to reflect the updated material and to better assess student learning outcomes. 
Change of course outline:  We have updated the outline for IMD 280 to reflect these changes as well.

	

	4.   Submitting Entity:
	Curriculum Committee:  

	
	or College:  BCTC

	

	5.   Person(s) Primarily Responsible for Proposal (Complete item only if course is not part of a curriculum      package. Verify that members are still current and active prior to submission.):

	Name
	Teaching Area
	College

	     
	     
	     

	

	           Involvement of Others (Identify Individuals): 

	6.
	  System Office Staff:
	

	7.
	  Others:
	Drew Hunt, Associate Professor, Information Management & Design

	

	8.
	Will this course be offered at other colleges?      FORMCHECKBOX 
 Yes     
 FORMCHECKBOX 
  No

	9.
	Have these colleges been involved in the development or revision of this course?    N/A

	

	10.  Credit /Contact Hours:

	        Present
10a. Semester Credit Hours:
	
	3
	
	3

	        Proposed
10a. Semester Credit Hours:
	
	No Change
	
	

	 

	

	

	11a.  Present           

         Grading Basis:
	 FORMCHECKBOX 

	Letter Grades
	 FORMCHECKBOX 

	Pass/Fail
	 FORMCHECKBOX 

	Letter Grades/No GPA

	11b.  Proposed

         Grading  Basis:
	 
	No Change

	

	

	12a.  Present

         Repeat for additional credit:
	 FORMCHECKBOX 

	Yes
	 FORMCHECKBOX 

	No
	
	
	
	

	       If yes, complete the following:

	         Total credit earned in course:
	   
	
	
	
	
	
	
	

	         Total completions:
	   
	
	
	
	
	
	
	

	12b.  Proposed

         Repeat for additional credit:
	No Change
	
	
	

	       If yes, complete the following:

	         Total credit earned in course:
	   
	
	
	
	
	
	
	

	         Total completions:
	   
	
	
	
	
	
	
	

	

	13.    Open Entry – Open Exit:
	 FORMCHECKBOX 

	Yes
	 FORMCHECKBOX 

	No

	

	14a.  Present Components (Check each component to be scheduled.  More than one box can be checked.):

	   Component
	Credit Hours
	Contact Hours
	Component
	Credit Hours
	Contact Hours

	         Lecture
	 FORMCHECKBOX 

	3
	45
	Practicum
	 FORMCHECKBOX 

	   
	   

	         Laboratory
	 FORMCHECKBOX 

	
	
	Co-Op
	 FORMCHECKBOX 

	   
	   

	         Clinical
	 FORMCHECKBOX 

	   
	   
	Discussion
	 FORMCHECKBOX 

	   
	   

	

	        Proposed Components   No Change

	14b.   Integrated Components (combined components; only first  component scheduled) N/A

	

	15a.   Present Requisites: 
	Pre-requisite
	 FORMCHECKBOX 

	Yes
	 FORMCHECKBOX 

	No
	If yes, list:  IMD 224, IMD 226, IMD 227 or IMD 127 and IMD 128, or consent of instructor

	
	Co-requisite
	 FORMCHECKBOX 

	Yes
	 FORMCHECKBOX 

	No
	If yes, list:       

	
	Pre-requisite

Or

Co-requisite
	 FORMCHECKBOX 

	Yes
	 FORMCHECKBOX 

	No
	If  yes, list   FORMDROPDOWN 



	15b.   Proposed Requisites:

	IMD 127 and IMD 128, IMD 185, IMD 226, or consent of instructor 

(IMD 227 from current prerequisite list no longer exists and has been replaced by IMD 127 and 128)

	

	

	16.    Implementation Term:  
	Spring 2009

	

	17.    Deactivation Term 
	Spring 2009

	

	18.    Course Description: 

	 Present:

In this course, students will study graphic and commercial design techniques in conjunction with exploration of advanced computer graphic software. Students will also apply and integrate theory and techniques explored in earlier graphics classes.  This course will be the capstone for students choosing the graphics option.  Presentation, vector, raster, desktop publishing, web development and multimedia software will be utilized to create design-intensive, portfolio pieces.



	

	 Proposed:

Assemble a comprehensive graphic design portfolio using skills learned in the IMD Graphic Design core courses.  The purpose of the portfolio will be to assess students’ overall skills learned in the graphic design option.  It will also be used to provide IMD students with a professional design portfolio to aid in the search for employment.  This course will be the capstone for students choosing the graphics option.  Presentation, vector, raster, and desktop publishing software will be utilized to create design-intensive portfolio pieces.

	

	        Course Proposal Rationale:

	

	19.
	 Will this course be a part of approved curriculum/curricula?
	 FORMCHECKBOX 

	Yes
	 FORMCHECKBOX 

	No

	
	If yes, which curriculum/curricula?   

(Submit Curriculum Development Revision Form)
	Information Management & Design core requirements



	

	         Course Competencies/Student Outcomes and Delivery:

20.    Course Competencies/Student Outcomes: 

	

	         Present:

         Upon completion of this course, the student can:
1. Understand and demonstrate applied computer graphic design including theory and design techniques. 

2. Understand and demonstrate development of a design project from concept to production and distribution. 

3. Understand and demonstrate project goals and limitations and how to actualize in design. 

4. Understand and demonstrate skill in various graphic applications including presentation, vector, raster, desktop publishing, multimedia/video and web development and when to utilize each application effectively and efficiently. 

5. Create and output two comprehensive projects from concept to finalization using appropriate applications and techniques within a prescribed budget and timeline. 

6. Create a design portfolio of computer graphic projects. 



	

	        Proposed: (If part of an organized curriculum, how does it relate to program competencies?):  

        Upon completion of this course, the student will be able to:
1. Understand and demonstrate applied computer graphic design including theory and design techniques. 

2. Understand and demonstrate development of a design project from concept to production and distribution. 

3. Understand and demonstrate project goals and limitations and how to actualize in design. 

4. Understand and demonstrate skill in various graphic applications including presentation, vector, raster, desktop publishing, and when to utilize each application effectively and efficiently. 

5. Create and output a comprehensive project from concept to finalization using appropriate applications and techniques within a prescribed budget and timeline. 

6. Create a design portfolio of computer graphic projects. 




21.    Course Outline (Two-level outline required):

         Present:  Present outline could not be located – here is an updated outline for this course:
        Proposed: 
I. The importance of effective visual design

a. Principles of design

II. The Process of design

a. Research

b. Thumbnails

c. Presentation

d. Pre-Press

III. Budgetary constraints, deadlines, and technological impediments

a. Cost of printing

b. Technological limitations

c. Techniques for beating deadlines every time

IV. Basics of Pre-Press

a. Working with a Print Shop

b. Types of Printing

V. Obtaining Graphic Design employment

a. The portfolio

b. The résumé

c. Networking
VI. Portfolio preparation
a. Combined vector, raster, and desktop publishing projects
b. Online digital portfolio preparation - website
VII. Portfolio presentation
a. Mock interview
b. Portfolio critique
22.    List of experiments/activities. N/A
23.    Texytbook:

Myers, D. (2005). The Graphic Designer's Guide to Portfolio Design.  Indianapolis: Wiley.
24.    Provide a rationale for using textbook/references older than five years. N/A
Signatures: Complete and submit a signature page for every proposal.

*The System Office assigns new course numbers.  Contact Mary Kleber at Mary.kleber@kctcs.edu.
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